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SHORT VERSION
Development Policy Institute announces a competition for filling a vacant position for a newly awarded four-year development project

PUBLIC OUTREACH OFFICER
The scope of work, qualification requirements and procedure for conducting the competition can be found on the website of the Development Policy Institute here: http://dpi.kg/ru/about/jobs/full/125.html 
To participate in the competition, the following documents must be sent by e-mail to office@dpi.kg with indication of the position title Public Outreach Officer: 1) a resume with a description of work experience relevant to the position responsibilities including references to three previous employers, 2) a cover letter. Only the most suitable candidates will be invited for an interview.

FULL VERSION
Development Policy Institute announces a competition for filling a vacant position for a newly awarded four-year development project

PUBLIC OUTREACH OFFICER
Background

The Local Governance Strengthening Activity in the Kyrgyz Republic (LGSA) is a four-year, USAID-funded project to strengthen the legitimacy, effectiveness, and accountability of Local Self Government (LSGs) in the Kyrgyz Republic. It aims to identify the most significant legitimacy-effectiveness gaps facing LSG bodies and improve their ability to execute the devolved functions enumerated by the Kyrgyz Republic Local Self Government legislation. LGSA will support mechanisms for effective citizen engagement while equipping LSGs with the resources to better perform their constitutionally mandated function as the first-line service providers for Kyrgyz citizens. These improvements to LSGs’ capacity to deliver visible service improvements while more effectively responding to citizens needs will fortify the Kyrgyz Republic’s democratic gains.

Responsibilities:
· Be responsible for the overall design, development and operation of the Project’s public communication activities, information communications and strategic public relations campaigns according to USAID standards.

· Guide the marketing plan and support Project objectives such as improving the effectiveness of LSGs by supporting the development of Visible Improvement Strategies (VIS), which include community engagement strategies for ongoing community engagement.

· Support efforts to strengthen public relations of local governments to resolve conflict arising from poor communication between local governments and citizens.

· Participate in the preparation and editing of quarterly and annual reports on the progress of the project, as well as other contractual results. Effectively and efficiently represent progress towards the overall program objectives and results.

· Oversee the contract deliverables development process and provide quality assurance related to information and product development.

· Lead the development and management of the Project Facebook page, press releases and marketing materials for the project such as success stories, presentations and briefs, and internal communications.

· Implement the overall communication strategy of the project (internal and external), as well as branding and messaging in accordance with the communication strategy of the Project, branding strategy and marketing plan.

· Train partners and contract recipients of the Project on branding and messaging in accordance with the project's communication strategy, branding strategy and marketing plan.

· Manage internal communications and ensure collaboration between project components.

· Work with partner organizations to implement innovative communication platforms and information strategies.

· Working with government agencies and partner organizations to create dynamic communication strategies using both traditional and innovative methods, targeting key populations, including women.

· Collaborate with other PR, media and advertising companies as needed, including liaising with local, regional and national media.

· Organize public events of the project such as opening sessions, press conferences, forums, speeches at seminars and conferences, news releases and online media.

Accountability

The Public Outreach Officer reports to the DCoP in his activities.

Qualification Requirements

· Bachelor's degree in communication, social sciences, public administration, journalism or related fields;

· At least 5 years of experience in marketing communications, information management, public relations, public information and / or media.

· Communication skills acquired in a marketing or advertising company or in the media.

· It is desirable to have work experience in USAID-funded projects.

· Demonstrated skills in writing reports in Kyrgyz and English are required.

· It is desirable to have experience working with issues of public administration and local self-government.
· Experience with USAID-funded programs is an asset;

· Fluency in Kyrgyz, Russian and English.
Contract form

The position of a Public Outreach Officer includes a fixed-term contract and full-time employment.

Location: Bishkek.
Period of the competition

The period of the competition is from September 14 to September 30, 2021.

Standard procedure for conducting the competition for filling the vacant position

The competition for filling the vacant position consists of four phases.

The first phase is a document review. At this stage, in order to participate in the competition, interested candidates who meet the qualification requirements must no later than 18.00 on September 24, 2021, send the following documents by e-mail to office@dpi.kg with the following indication “Public Outreach Officer”

1) resume with a description of work experience relevant to the position responsibilities including references to three previous employers, 

2) cover letter, which should include the candidate's opinion on how his or her experience and knowledge meet the qualification requirements.

Based on the results of the document review phase, the competition committee examines received documents and selects initial candidates for a “short” list. The "short" list includes candidates whose documents meet the qualification criteria for the position.

Only the most suitable candidates included in the “short” list are allowed to the next phases of the competition.

The second phase is a verification. At this stage, the candidates included in the "short" list may be asked for additional documents and checked for a conflict of interest, as well as compliance review. Per the commission decision, testing may be organized (testing can be combined with the third phase of the competition). According to the results of the second phase, the “short” list of candidates may be changed.

The third phase is an evaluation. At this stage, the competition committee conducts an interview with the most suitable candidates who have passed the first two stages of the competition. During the interview, candidates are offered the same questions and the same tasks (in the case of testing at the third phase of the competition). The evaluation of the candidates' compliance with the qualification requirements is scored according to pre-developed criteria, which are the same for all candidates. Based on the third phase results, the rating of candidates is compiled in accordance with the scoring, and the winner of the competition is the candidate with the highest score based on the results of summed up points given by all members of the competition committee.

The fourth phase is a negotiation. At this stage of the competition, the negotiations are held with the candidate on the terms of the employment contract. If the negotiations achieve a result that satisfies both parties, an agreement is signed with the winning candidate on the terms determined at the negotiation phase. If the negotiations do not achieve the result that satisfies both parties, DPI management has the right to negotiate with the second or third highest candidates in the rating of the third phase of the competition. If negotiations with these candidates do not achieve the result that satisfies both parties, the competition will be announced again.
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